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Artist, designer, photographer, CEO of
myself.

| am full of passions and love to create
fascinating art works. | am ready for
my coming future. | want to be a happy
designer.
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PACKAGE 01. BEER
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CONTAINS MALTED AARLEY
WITHNAIL &1 - 1985 BEST BEFORE DATE - SEE BOTTLE
EOENBAEWERY. AOUGHAN AL
BROUGHAM, PENRITH
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WWW.EDENBREWERY.COM RLFIRE-ALLY LOVE-LY FRAM. BOUSE]
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AT ‘ WITH FRESH RASPBERRIES.

BERRY : POP THE CROWH, STAND BACK AND

WAIT FOR THE HEAVENLY WHIFF OF

UH ‘]EAR! RASPBERRIES TO HIT YOU IN THE FACE...

THIRST QUENCH-INGLY GOOD. ONE MAY

Ngw Nn! No NOT BE ENOUGH!

© DRINK SENSIBLY
DHIHKAWAHE CO.UK
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GROWING EXPERIMENTAL HOPS?
WE'LL LEAVE THAT T0 THE EXPERTS...
EXPERIMENTING WITH BEER?
ANTIFREEZE IS LOADED WITH GF103
HOPS... IT COULD BE A CHEMICAL,
BUT TRUST US, THESE ARE REAL
e O HOPS FROM HEREFORD! SAVOUR THE
WWW.EDENBREWERY.COM ) . FLAVOUR; IT COULD BE THE LAST ONEI
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- DRINKTH]

,‘ , , IL

234567'890128




,“...‘.n 't‘mm._ “SERIUUSLY
e STRONG
ALE.

OH, YEAH”

WITHNAIL & | - 1986

BEER

Programme

Ps| | Ai]

m. B
M 6 M 100 M
Y 100 Y 44 Y4

K1 K 1 K O




PACKAGE 02. HAND LOTION

ESSENTIAL
NAIL & HAND
CREAM

NO ARTIFICIAL FRAGRANCE

NOURISING THERAPY FOR
DRy S1aN & BRITTLE NAILS
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NOURISING THERAPY FOR.
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creem

Original Hand Creams

These quickly-absorbed lotions are
enriched with nourishing shea butter
to lock moisture into the skin for silky-
smooth hands. $35.00

v W

Zesty Lime

Formulated with lavender essential
oil, massage the lightweight Lavender
Hand Cream into hands for a relaxing
escape to the fields of Provence.
$35.00

Bubble Hand Creams

Coconut oil, honey, and marshmallow
root extracts are blended with shea to
create a powerful formula for supreme
softness. Discover the delicate scent
of Cherry Blossom with bubble extract.
$35.00
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NOURISHING THERAPY FOR DRY SKIN
& BRITTLE NAILS

CELEBRITY GREEN NAIL STYLIST

NAIL&HAND CREAM

ARJ FORMULATED WITH 20% PURE SHEA BUTTER

FROM WORLD-RENOWNED

ESSENTIAL




PACKAGE 03. HERB BEVERAGE

encourages you to discover the fun of

herb and fruit -
drink with the t
freshly picked,

a delicious, healthy
aste and goodness of
real herbs!

The Herbs Only:
Encourages you to discover the fun of
herb and frult - a dellcious, healthy
drink with the taste and goodness of
freshly picked, real herhs)

The Herbs Only:

encourages you to discaver the fun of |

herb and fruit - a deliclaus, healthy
drink with the taste and Boodness of
freshly picked, real herbs)

The Herbs Only: ¥
gncourages you to discaver the fun of
herb and fruit - adeliclous, heslthy
drink with the taste ang Boodness of
freshly picked, real herbs|
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PACKAGE 04. YOGURT

Farm Fresh Quality
From our Family to Yours.
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PACKAGE 06. ICE CREAM

20cm
) ALL NATURAL
)
5cm
c
g 3 )
=
S 3
E 20cm
n
coffee &
almond crunch
ALL NATURAL
5cm

5cm 20cm 5cm




DISCOVER THE
HEART OF SAUCE

TRIPLE-EIFFEL-TOWER

Sink into luxury and romance with
Haagen-Dazs Cookies and Cream and
Belgian Chocolate ice cream combined
with brownie, silken whipped cream

and dark chocolate.

ICE CREAM
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K| ZHE| T} MALS SHE BARQ molg|s Ag||EHC) woolen cream skirt during the height of
icky sticky summer at a consignment

editior 2}5/% | photographer 24 F / photo & 0}E shop, when [ couldn't even bear the

thought of even trying it on for a
second. But five months down the line,
on a Vermont ski trip, it was the perfect
stylish winter piece I needed. I wore

it with a fox fur hat I purchased at a
vintage store in Montreal many years
ago, and a cropped angora sweater from
an Orange County, CA thrift shop (my
state of provenance).
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GALLIANO VIA THE HAMPTONS J

Last summer, while shooting in the
Hamptons for BFA, I went out for quick a
morning coffee run and stumbled upon a
consignment store in Southampton on Main
Street called Collette. About three hours
and $1k later, | was frenetically stuffing
my car boot with piles of unique vintage
wares. My biggest score was this silk,
fuchsia, snappepicture of my suit and sent
it to her friend, John Galliano!
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editior 2+5}% / photographer &4

FEELING BLUE UPSTATE

Baseball Leok H2=d IEE
StAZin = AP A2 EHP When I go vintage shopping, I'm always drawn to
; impractically dramatic evening gowns.
I tried this dress on at a stall at
Manhattan Vintage show and it elialas
or award ceremonies for me!).
/ Sometimes I frolicked happily into
the woods with the beautiful blue

cape trailing behind me.
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living design

first book

WE ARE
. [i}e STYLER

Without further ado, here is our first interview,

from Vanessa DeLeon Associates. Our thanks go

out to Julissa Rivas (publicist for Vanessa DeLeon
Associates) for her help. We also uploaded some of
the company’ s designs, for a more pleasant reading.

hat determined your passion

for
design? Tell us about the moment

when you decided this is the wayv to go.
| was lucky enough to grow up around my family's
furniture business: and | socon realized that the
furniture business wasn't enough; creativity took over
and | started a new beginning. | worked in display
design for Ralph Lauren, but didn’t feel fulfilled. |
lusted over the field of interior design; and loved the
idea of breathing new life into a room. | realized
this was my passion and continued my education at
Berkeley College for Interior Design. While pursuing
my education, | created a small company called
Vanessa De Leon Associates.

hether it is a gizr

something that was sold at a large

as a little kid or

Yes. When | was 9 years old | got a Barbie Town
House with four floors. | designed all of the rooms in
all four floors with ease: and an Interior Designer was
born. What field of design are vou m
r works have anvih

are asl ause not many designers do what
they actually wantl Thankfully, | am doing what |
love which is Commercial and High End Residential
blogically describ

From the moment | step in the shower in the
morning | start planning my day. From the morning
meeting with a client to the afternoon meeting with
the contractor. I'm always thinking of my next step,
project, meeting or phone call. There is never a dull
moment which keeps my day fresh and exciting.

What is the most frustrating aspect of vour job
as a designer? And the most rewarding one? The
most frustrating aspe ct of my job as a designer is
people’s misconception about what my job entails.
Most people think | just put fabrics and colors
together all day long. What they don’t know is all
of the work that goes on behind the scenes after
the vision is created. | am involved in the Project
management aspect of the design which means |
deal with clients, vendors, late deliveries, floor plans,
elevations, drafting, and measurements of tiles,
rugs, counter tops, wall paper etc.

Enjoy!

editor A Reum Jung / photoprapher A Reum Jung

Your style has been described as quietly elegant. Do
ou see it that way? So much of what | do is about
how people live, and | am always looking for balance.
| love it when rooms come alive with a personality,
and | like things to be real and honest and reflect the
people who live there. We designers definitely have
a point of view, but it depends where a home is and
who the people are and what they like. It's a process.
You ask lots of questions and you listen. It's the
listening and the seeing and the feeling—it's all about
the senses.

You've said vou like to make happy homes—what
makes a home happy? A happy home is one where
you feel good. It's a home that works. It's a place
where people can gather—it's about real life. There's
nothing better than being at home with family and
friends, and | like my work to encourage that. Do you
have any rules? Don't take yourself too seriously. We
all strive for perfection, but ultimately | think perfection
is overrated. How has the economy affected your
work? | think the business has changed in that there is
a lot of attention paid to value. When you work with an
interior designer—I| don't care if you are working en a
studio or a 10,000-square—foot house—it's expensive.
You buy anything, and it adds up. People really want
to make sure they are spending their money wisely, so
more time is spent making decisions than in the past.

first book

A E page 35

David Eushid

hat originally made

you want to become a
designer?
Since | was a child | always
had the desire to create
spaces and to dismantle
objects. the passion for
product design came at a
later stage.
Who/what has been the
biggest influence on vour work
to date? The influences on
my work are numerous and it
is impossible for me to name
one person or an instance.
most of the time projects are
developed in a team. each
project is influenced by the
knowledge and skills of the people in the team. | would compare it to a puzzle
that turns into a picture. The people that | am working closely with or who are
near to me have a stronger influence on each project than a famous designer
that others might be familiar with. gen toidé for example, the man responsible
for special events at yohji yamamoto, had a big influence on thelast yohji
yamamoto projects in paris and london. he proposed d and
pushed for a photo—shoot that took place in paris as 1
result of a collaboration. Overall. what would you
say is vour strongest skill? Creating spaces with
a strong focus on lighting design and timeless
objects. How would you describe your approach
lo design? My design appreoach is clear and ¢
direct. | believe that simplicity is very often part |
of a complex process. it is about timelessness.
we are working for the design industry and we
are dealing with limitations. | like to share the
love of restraint, a subtle beauty based on simplicity
austerity.
| like purely designed objects that address the anti—throwaway, a n t i —
fashionable products that have evolved due to our increasingly transient lifestyles.
for example ‘urban normad 1 & 2’ are clothes hanging rails which can partly be
easily dismantled by hand, without the use of tools and screws. this is convenient
for transportation and for space—saving. this is a small, yet important practical
detail that can be overlooked in everyday life. it is about getting the best possible
results within parameters. only art is limitless.

WE 7. [
are life styler

hat determined your passion for design? Tell us about

the moment when you decided this is the way to go. The moment came when | was lying in bed with insomnia one night
reflecting on my life and my meaningless jobs and thinking “I'm too young to NOT be doing something | LOVE". | made the
decision to go back to school to get a masters degree in Interior Design. Everything just fell into place from there. When it's
right, it's RIGHT!
Can you remember your first design project? Describe it a bit, whether it is a gizmo you worked at as a little kid or something that
was sold ai a large scale. My first design job was my first college dorm room! | was obsessed with sunflowers so | handpainted
a table and had my mom make a duvet and valance that had the sunflower theme. SO glad my taste and style have developed
since then. What is your favourite book/magazine on design? How about your favourite site? | collect books on design. Can't get
enough of ‘'em. | love restaurant design books— the ideas are always so innovative. | love when | see things that make me say..
WOW | never would have thought of that. Fave magazine was Domino. Sad about its passing. What is the most frustrating
aspect of vour job as a designer? And the most rewarding one? Frustration comes to me in waiting. When designing for
television, things happen super fast. Not the case in the “real” world. | also get frustrated when someone tells me, “No— it can't
be done”. | just don’t believe that. | know that anything can be done— we just have to figure it out. Most rewarding is when |
exceed someones expectations. | love designing so luckily, work NEVER feels like work.
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and BEYOND 01. INFORGRAPHIC

The Most Influential People
in the World in 2015

13.8

Xi Jinping
LEADERS

TITANS

5.6

Tim Cook
TITANS

1.6

Bradley Cooper
ARTISTS

PIONEERS

ICONS -
3.3

Kanye West LEADERS
ARTISTS

Time 100 2015

Time Magazine has released its annual list of the 100 most
influential people in the world
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